TRUGONG PAI HOC KINH TE
Khoa Quan tri kinh doanh

BANG TRONG SO NOI DUNG MON HQC

Moén: Quan tri marketing niang cao

M3 mon hoc: ...

S6 tin chi: 03

TV 16 Céap 6 1(%) Cip ¢ 2(%) Cép 46 3(%) Cip dd
N¢i dung/Chwong (2} )' (Tai hién- (Téi’tz_io-Hiéu va (Lap luan-Phén 4(%)
¢ Biét) Ap dung) tich va danh gia) | (Sang tao)
Phin 1: Téng quan vé marketing 10 10
Phén 2: Phén tich cic co hdi marketing 30 10 10 10
Phén 3: Phat trién céc chién lwgc thi trudng 20 10 10
Phén 4: Pap éng yéu ciu cia thi trudong 30 10 10 10
Phan 5: T chirc, thuc hién va kiém tra hoat ddng marketing 10 10
Téng 100 20 40 30 10
Ghi chu:

Phin 1: gdm 2 chwong: chuong 1;2

Phan 2: gobm 6 chuong: chuong 3; 4;5; 6,7, 8

Phén 3: gdm 4 chuong: chuong 9; 10; 11; 12

Phafm 4: g{)m 5 chuong: chuong 13; 14; 15; 16; 17

Phan 5: gom 2 chuong: chuong 18; 19
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TRUONG DAI HOC KINH TE
Khoa Quan tri kinh doanh

CAU TRUC PE THI MON HQC

Moén: Quén tri marketing ning cao

M3 mén hoc: ... S0 tin chi: 03

Thoi gian 1am bai: 90 phut

K A K A V4 A Céi) d@ 4
Capdo1l Cap d} 2 Cap do3 (Séing tao)
Noi dung % (T4i hién-Biet) (T4i tao-Hiéu+Ap dung) (Lap luan-Phén tich va danh gia) gt
(1]
Tric nghiém Tu luin Tric nghiém Tuw luiin Tric nghiém Tw luin Tric nghiém Ty luidn
SL| TG | P |SL|TG{D|SL|TG | D [(SL|TG|DP |SL | TG |P | SL |TG | P |SL|{TG|DP|SL|TG| D
1 10 {10 ] 1 1
11 30 | 10 1 1 1 10 | 10 1 9 10
111 20 1 10 | 10 1 9 10
v 30 5 1 2 1 9 10 1 8§ |10
\4 10 1 10 | 10
TONG | 100 20| 20 |20 5 S |10 3 | 30 |30 3 27 | 30 1 8 |10
Piém | 100 20 10 30 30 10
Thot gian | 90 20 35 27 8
. Ghi chu:
- Cac chfr‘vié't tit: SL: Sé lugng cu héi; TG: thoi gian cho mdi cau hoi; P: diém sé cho mdi c4u hoi (Thang diém 100).
- Dé thi gom 25 cau trac nghiém va 7 ciu ty ludn.
Ha noi, ngay 11 thang 7 ndm 2014
Giang vién thiét ké Chii nhiém b mén Chii nhiém khoa
TS. Nguyén Thi Phi Nga Th.S Trén Viét Diing PGS.TS Hoang Van Hai
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